


Hats off to our
young leaders.
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>=Movers and shakers, rising stars, the
new guard. Call them what you will—Southwest
Florida’s future is in the hands of these dynamic
young professionals. For the third straight vear,
we're saluting an exceptional group of individuals
under 40 vears old. Executives, educators, public
servants and many other professionals make up
this vear’s diverse list. We sought people who have
distinguished themselves on the job and in the
community—folks who will help usher our bustling
region into the future and overcome the challenges
that will be encountered along the way.

Our editors reviewed a multitude of worthy nom-

inees—and they had to make some tough calls. So
if you didn’t make the final cut, you might just see
yourself on the list next year, We're confident this
year’s 40 under 40 will be the ones to help maintain
Southwest Florida’s fine quality of life and set stan-
dards for new generations of leaders. Read on and

catch a glimpse of our future.

»>>Clockwise from top left; 40-under-40 winners Vincent

June, Sharon Torregrossa, Keith Sedita, Laska Ryan.
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Hééther Hennig

>>Building is in Heather
Henning’s blood. As a fourth-
generation family member
leading the Henning Group,
she has decades of success
to draw upon. But the 30-
year-old company president
also has fresh ideas to keep
business booming in the new
millennium.

Henning, who earned a
degree in structural engi-
neering from the University
of Iowa, began as an intern
for the Henning Group and
worked her way up through

the ranks, doing everything from pouring concrete to project manage-
ment. “I think people realize that I have worked hard for my accom-
plishments, which is something that everyone can respect,” she savs.

Although Henning plans to expand the company during her reign,
she is determined to do so with an eye to future generations, who might
not be able to count on today’s explosive growth.

“It would be easy to get short-sighted in a market like Naples,” she
says. “But I plan to run the company with the same integrity as the

generations before me.”

—Pamela Krol
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